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HEDONISTIC THEORY OF VALUE 
BY HENRY SIDGWICK 
Agustinus Ryadi 
Abstrak: 
Ada empat macam teori nilai dalam etika hedonistik. Pertama, teori nilai 
hedonistik; kedua, teori nilai kuasi-hedonistik; ketiga, teori nilai anti-
hedonistik; dan keempat teori nilai pluralistik. Henry Sidgwick (1838-1900) 
termasuk penganut teori hedonistik nilai (macam pertama) karena dia 
menyatakan bahwa kriteria nilai intrintik ada pada kesenangan atau 
kenikmatan. Maka dari itu, teori nilai hedonistik Sidgwick sangat bergantung 
pada definisi tentang kesenangan dan peranan kesenangan. Bagi kaum 
utilitarian, hanya konsekuensi (tindakan) yang patut diperhitungkan. Namun 
Sidgwick berargumentasi bahwa motif manusia (pelaku) juga perlu 
diperhitungkan meski motif manusia tidak bisa dilihat atau diukur. 
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1. Introduction 
Henry Sidgwick defends a (quantitative) hedonistic theory of value. 
Sidgwick's arguments for the hedonistic theory of value depend on his 
definition of pleasure. A hedonistic theory of value enables us to systematise 
our common sense beliefs about what things are good or bad. Sidgwick claims 
that the things valued by common sense are all productive of pleasure and 
esteemed by us roughly in proportion, as they tend to produce pleasure1• 
2. The Notion of Pleasure 
2.1. Definition 
Sidgwick gives a preliminary definition of pleasure in the following 
passage from The Methods of Ethics book II, chap. II, sec. 2: "Pleasure is the 
kind of feeling which stimulates the will to actions tending to sustain or 
produce, - to sustain it, if actually present, and to produce it, if it be only 
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